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Alum leaves ad agency to start niche music label
BY ALEXIS JAVAY FRYE ('16) AND PAULA HARAHAN POLGLASE ('92 , ' 96 M)

McLeod attributes the skills he uses in the
I n McLeod ('13) is in the habit of writing down 1 We've built a founprofessional world to things he learned at JMU.
h's goals. While at JMU those goals included
dation here at JMU
"We've built a foundation here at JMU that
"~oin a fraternity, become a FrOG, host a radio
that encourages encourages students to support each other,
s ow, be a MYMOM leadership counselor." In
tile short time since graduating with a degree in students to support collaborate and push themselves past thei r
speech communication and a minor in music each other, collabo- comfort zones," he says. "These qualities have
proven to be valuable commodities in the proindustry, McLeod has taken what he learned
at JMU and struck out on his own. After suc- rate and push them- fessional world."
In addition to raising money, McLeod said
selves past their
cessfully landing a job at an advertising agency,
the
biggest challenges to being a young entrehe decided his passion for music was too big to
comfort zones.'
preneur are discipline and confidence in your
ignore. "I left the ad agency to create my own
- IAN MCLEOD ('13)
abilities. "I can't tell you how many times I've
music and share it with the world," says McLeod.
Now his goals are focused on Cleod9, a music production label felt insecure or unsure about my decision to leave a steady paythat specializes in creating original music for commercials, digital ing job to launch a music label," he says. "Tliere's no boss to tell
shorts, documentaries and film. The label composes, scores and you when to start, or a co-worker expecting the first draft of a
produces all of their music in-house. McLeod says the main goals project. It's during these moments that you need to believe in
of Cleod9 are to create music that comes from the soul and brings your product and keep pushing forwa rd."
Cleod9 is doing well, now with three employees and a client list
back memories of great times in people's lives, and to be the go-to
that
continues to build, including National Geographic, Passport
source of music for the whole industry.
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Page 50: After a stint at an
advertising agency, Ian Mcleod
('13) started his own music label,
Cleod9, which composes, scores
and produces original music for
commercials, digital shorts, documentaries and film. (Top): Mcleod
recently returned to JMU to speak
to the University Program Board.
He is eager to share his experience with current students and to
stress the importance of staying
connected and giving back to JMU
as a young alum. (Left): Mcleod
searches through a collection of
vintage albums.

BMW and Arbor Skateboards. Although
he may be young, McLeod did a lot of work
to calculate the risks of opening his studio.
He knew preparation was key. "I learned as
much as I could about the industry," he says.
His advice for other young people who want
to be entrepreneurs: find out how your product would stand out above the rest.
McLeod recently visited JMU to speak
to the University Program Board as well
as to his fraternity, Alpha Tau Omega.
He is eager to share his experience and

to show current students the importance
of staying connected and giving back to
]MU, even as a young alum. "The culture
at this school is unlike anywhere else in
the country. It's important to know that
this kind of culture doesn't happen on its
own. It's developed and fostered by the
student body, faculty, staff and, of course,
alumni," says McLeod. "My four years at
]MU were the best times of my life, and I
want that same feeling to resonate among
]MU Dukes for years to come."
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You have at least three "Purple
Out" shirts and enough JMU
swag to fill half the Bookstore.
Why not get a JMU license
plate and support JMU scholarships while you're at it? A
portion of the purchase price
from the Virginia OMV supports the JMU Alumni Association Legacy Scholarship
fund. Show your spirit and help
fund education at Madison.
In 2013, the JMU Alumni
Association awarded more
than S66,700 in scholarships
to 63 legacy students.
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